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anotacia: turizmi msoflio ekonomikis 

erT-erTi wamyvani da dinamikuri dargia. 

mravali qveynis ekonomikaSi turizms wamyva-

ni roli ekisreba saxelmwifo biujetis Sev-

sebaSi, mTliani Siga produqtisa da damat-

ebiTi samuSao adgilebis SeqmnaSi. turizmi 

udides gavlenas axdens ekonomikis iseT 

dargebze, rogorebicaa: transporti, komu-

nikaciebi, mSenebloba, soflis meurneoba, 

mrewveloba, farTo moxmarebis saqonlis 

warmoeba da sxva. Tavis mxriv, turizmis gan-

viTarebaze moqmedebs Semdegi faqtorebi: 

demografiuli, bunebriv-geografiuli, so-

cialur-ekonomikuri, istoriuli, kulturu-

li, religiuri, politikur-sakanonmdeblo 

da samecniero-teqnikuri. turizmis dargis 

ganviTarebisaTvis aseve mniSvnelovania qvey-

nis mosaxleobis cxovrebis done, Tavisu-

fali drois xangrZlivoba, kulturuli mo-

Txovnilebebis dakmayofilebis survilis 

zrda, ekonomikuri, politikuri stabiluro-

ba. amgvarad, turizmi socialur-ekonomiku-

ri ganviTarebis katalizatoria.  

 

sakvanZo sityvebi: mTliani Siga pro-

duqti; msoflios turistuli bazari; turis-

tuli produqti; turizmis ganviTareba.  

 

 

Sesavali 

msoflios turistul bazarze, XX sau-

kunis 70-iani wlebis Sua periodSi, turis-

tul produqtze moTxovnis TvalsazrisiT, 

SesamCnevi gardatexa moxda. Seicvala Ta-

visufali drois gamoyenebisadmi midgoma, 
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kerZod imZlavra `cxovrebis xarisxis~ amaR-

lebis tendenciebma _ ara mxolod STabeW-

dilebisa da siamovnebis miRebis zogadma 

survilma, aramed imata moTxovnam mkveTr 

STabeWdilebasa da daxvewil siamovnebaze.  

bunebrivia, rom Tavisufali droisadmi 

aseTi midgoma Sesabamisad aisaxa turistu-

li produqtis moTxovnis formirebazec. 

turizmze moTxovna masobriv xasiaTs 

inarCunebda. turizmis monawileebad Zvele-

burad rCebodnen elitaruli sazogadoebisa 

da saSualo fenis warmomadgenlebi. Sedare-

biT dabali Semosavlebis mqone fena tu-

rizmSi mxolod XX saukunis oTxmocian 

wlebSi CaerTo. bazarze cvlilebebs gan-

sazRvravda ara imdenad Semosavlis done, 

ramdenadac turistuli moTxovnilebis xa-

siaTi. masobrivi konveieruli turizmi, ro-

melic gamoirCeoda momsaxurebis standar-

tuli formebiT, Seicvala diferencirebuli 

turizmiT, radgan ufro srulad iTvalis-

winebda turistis moTxovnilebebs.  

  

ZiriTadi nawili 

msoflios ganviTarebul qveynebSi cxov-

rebis donis amaRleba ganapirobebs dasaqme-

bulTa saSvebulebo drois zrdasa da sa-

pensio uzrunvelyofis maRal dones. am qvey-

nebSi pensiaze gasvla xdeba SedarebiT ad-

reul asakSi, izrdeba finansurad damouki-

debel martoxelaTa ricxvi, momuSave qalTa 

raodenoba, Sesabamisad matulobs gviani 

qorwinebebi, uSvilo ojaxTa ricxvi da a.S. 

yvelaferi es iwvevs mogzaurobaze adamianTa 

survilis da Semdgom ukve moTxovnis zrdas. 

demografiul da socialur struqturebSi 

cvlilebebi ganapirobebs msoflioSi mogza-

urobis msurvelTa ricxvis zrdas. 

mosaxleobis Semosavlebisa da cxovrebis 

donis cvlilebas mravali saerTaSoriso 

organizacia swavlobs, maT ricxvSia ekono-

mikuri TanamSromlobisa da ganviTarebis 

organizaciaTa kavSiri. 1980w. aRniSnulma 

kavSirma daamtkica socialuri indikato-

rebis sia, romelSic Sedis indikatori 

„dro da dasveneba“ _ Tavisufali dro da 

misi gamoyeneba. ojaxTa xarjebis raciona-

lurobis kriteriumad gamoyenebulia ger-

maneli ekonomist eduardo engelis kanoni, 

romlis Tanaxmad, ojaxis Semosavlebis 

zrdasTan erTad ecema danaxarjebis wili 

kvebaze, xolo danaxarjebis wili fufune-

bis sagnebze, kulturul da sxva aramate-

rialuri moTxovnilebebis dakmayofilebaze 

SesamCnevad izrdeba. 

dRes mimdinare procesebidan msoflio 

turizmSi SeiZleba gamoikveTos Semdegi 

tendenciebi:  

• saerTaSoriso masStabiT turistul 

produqtze moTxovnis zrda;  

• turistuli industriis calkeuli dar-

gebis ganviTarebis winmswrebi tempebi;  

• saerTaSoriso turizmis rolis mkveT-

ri zrda qveynis ekonomikur ganviTarebaSi;  

• Semomyvani da gamyvani turizmis geog-

rafiuli struqturis cvalebadi xasiaTi. 

zogadad, turizmis gavlena qveynis eko-

nomikaze gamoixateba: turizmidan miRebuli 

SemosavlebiT, turizmis xvedriTi wiliT 

qveynis eqsportsa da sagadamxdelo balans-

Si, qveynis biujetSi turizmidan miRebuli 

SemosavlebiT, turizmis ganviTarebiT miRe-

buli axali samuSao adgilebiT. 

turizmis dargis unikalurobas gansazRv-

ravs isic, rom turistebis Semoyvana mTlia-

nad muSaobs qveynis Siga bazris gafar-

Toebaze. aqedan gamomdinare, rogorc zemoT 
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aRvniSneT, turizmi sxvadasxva xarisxiT Se-

xebaSia ekonomikis mraval dargTan da xels 

uwyobs maT ganviTarebas. 

turistuli saqmianobis praqtikaSi arse-

bobs qveynebis ori jgufi: 1. qveynebi, rom-

lebic ufro met turists agzavnian, vidre 

iReben (mimwodebeli qveynebi anu qveynebi, 

romlebic gamoirCeva saerTaSoriso turizmSi 

maRali myidvelobiTi unariT) da 2. qveynebi, 

romlebic ufro met turists iReben, vidre 

agzavnian (mimRebi qveynebi anu qveynebi, 

romlebic turizmidan Rebuloben Semosav-

lebs). mimwodebel qveynebs SeiZleba miva-

kuTvnoT germania, aSS, gaerTianebuli samefo, 

CineTi, iaponia, italia da sxva, xolo mimReb 

qveynebs _ safrangeTi, espaneTi da sxva. 

 

saerTaSoriso turistTa Semosvlebi 

2013 wels saerTaSoriso turistebis Se-

mosvlis maCvenebeli 5%-iT gaizarda da re-

kordul maCvenebels miaRwia (1087 mln msof-

lio masStabiT). 2012 wels CamomsvlelTa 

ricxvi Seadgenda 1035 milions, rodesac 

turistebis raodenobam pirvelad gadaaWar-

ba 1 miliards. miuxedavad globaluri eko-

nomikuri daRmasvlisa, saerTaSoriso tu-

rizmze moTxovnam molodins gadaaWarba da 

2013 wels Camosuli turistebis raodenoba 

52 mln-iT gaizarda. 

evropam 2013 wels 29 milionze met sa-

erTaSoriso turists umaspinZla, daikava mo-

winave pozicia da jamuri maCvenebeli 563 mi-

lionamde gazarda. dafiqsirda 5%-iani zrda, 

ramac am regionSi 2005_2012 wlebis (2.5%-iani 

zrda) saSualo maCvenebeli gaaormaga.  

2014 wels SenarCunda turistebis rao-

denobis zrdis tendencia da meryeobda 4% 

_4,5%-mde msoflio masStabiT. gaeros 

saerTaSoriso turistuli organizaciis 

prognoziT, aziisa da wynari okeanis qvey-

nebSi turistebis ricxvi gaizarda 5 _ 6 %-

iT, afrikaSi – 3 _ 4 %-iT, evropasa da ameri-

kis qveynebSi _ 3 _ 4 %-iT. rac Seexeba axlo 

aRmosavleTs, mosalodnelia 0_5 %-iani 

zrda, rac gulisxmobs, rom imedis sa-

fuZveli arsebobs, magram zusti gaTvla am 

etapze SeuZlebelia. turistTa umetesoba 

dasasveneblad mogzaurobs da upiratesobas 

sahaero transports aniWebs. 

2013 wels turistTa naxevarze metma (53%) 

sahaero transportiT isargebla, danarCenma 

(47%) upiratesoba sxva tipis transports 

mianiWa, aqedan 40% _ sagzao, rkinigza _ 2% 

da sazRvao – 5%. droTa ganmavlobaSi Sei-

niSneba sahaero transportiT sargeblobis 

zrdis tendencia. 

2013 wels turistTa umetesobam imogzaura 

dasvenebis mizniT da Seadgina saerTaSoriso 

turistebis saerTo Semosvlebis naxevarze 

meti (52% anu 568 mln) maSin, roca turis-

tebis 14% saqmiani da profesiuli vizitiT 

Semoifargla, 27%-ma imogzaura megobrebisa 

da axloblebis mosanaxuleblad, samkur-

nalod, religiuri an sxva ganzraxviT, xolo 

darCenili 7%-is mizani daudgenelia. 

 

Semosavlebi saerTaSoriso turizmidan  

2013 wels, valutis kursis cvalebadobisa 

da inflaciis gaTvaliswinebiT, saerTa-

Soriso turizmidan Semosavlebi 5%-iT 

gaizarda msoflio masStabiT da miaRwia 1159 

miliard dolars (873 mlrd evro). saerTa-

Soriso turistebis raodenobis zrda adek-

vaturad aisaxa Semosul Tanxebze (+5%) da 

daadastura mWidro kavSiri saerTaSoriso 

turizmis am or mTavar indikators Soris.  
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saerTaSoriso turizmidan Semosavlebi 81 

mlrd dolariT gaizarda (34 mlrd evro). 

es SedarebiT naklebi zrda gamowveuli iyo 

dolaris kursis vardniT. 2013 wels msof-

lio masStabiT zrdis yvelaze maRali maC-

venebeli dafiqsirda evropaSi, ramac Sead-

gina saerTaSoriso turizmidan Semosavlebis 

42% da 35 mlrd dolaridan 489 miliard 

dolaramde gaizarda (368 mlrd evro), rac 

ganapiroba evros, rogorc valutis simyarem 

aziisa da wynari okeanis qveynebSi.  

saerTaSoriso turizmidan Semosulma 

Tanxebma msoflio masStabiT 31% Seadgina 

da 30 miliardidan 359 miliard dolaramde 

gaizarda (270 mlrd evro). amerikis qveynebis 

wili 20%-s Seadgens da Semosavlebi 16 

mlrd-idan 229 mlrd dolaramde gaizarda 

(173 mlrd evro). axlo aRmosavleTis wilia 

4% (47 mlrd dolari (36 mlrd evro)), 

xolo afrikis – 3% (34 mlrd dolari (26 

mlrd evro)). 

cxrili 1 

Semosavlebi saerTaSoriso turizmidan 

 

  

s
ab

az
r
o
 w

il
i 

Semosavlebi 

(dolarSi) 

Semosavlebi 

(evroSi) 

mlrd 

S
em
o
s
vl

a 

mlrd 

S
em
o
s
vl

a 

10/09 11/10 12/11 13*/12 2013* 2012 2013* 2013* 2012 2013* 2013* 

msoflio 5.2 4.5 4.2 5.3 100 1,078 1,159 1,070 839 873 800 

mzardi 
ekonomika 

5.8 5.9 4.0 6.0 64.3 688 745 1,280 536 561 970 

ganviTa-
rebadi 
ekonomika 

4.0 2.1 4.5 4.0 35.7 390 413 820 303 311 610 

evropa -0.2 4.9 1.9 3.8 42.2 454.0 489.3 870 353.4 368.4 650 

azia da 
wynari 
auzis 
qveynebi 

14.9 8.3 6.7 8.2 31.0 329.1 358.9 1,450 256.1 270.3 1,090 

amerika  4.2 5.1 5.7 6.4 19.8 212.9 229.2 1,360 165.7 172.6 1,030 

afrika 2.6 1.7 7.3 0.0 3.0 34.3 34.2 610 26.7 25.8 460 

Sua 
aRmosav-
leTi 

16.3 -17.2 2.2 -1.9 4.1 47.5 47.3 920 36.9 35.6 690 

 

aziasa da wynari okeanis qveynebSi, wina 

wlebis monacemebTan SedarebiT, dafiqsirda 

saerTaSoriso turizmidan Semosavlebis 

zrdis yvelaze maRali maCvenebeli (+8%), maT 
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mosdevs amerika (+6%) da evropa (+4%). 

afrikaSi SenarCunda wina wlebis maCvenebeli, 

maSin, roca axlo aRmosavleTSi 2012 welTan 

SedarebiT es maCvenebeli 2%-iT daeca.  

saerTaSoriso turizmidan Semosavlebi 

gulisxmobs maspinZel qveyanaSi sxvadasxva 

mizniT gaweul danaxarjebs, kerZod sacxov-

rebeli adgilisTvis, kvebaze, transpotze, 

garTobaze, sayidlebze da aseve sxva mom-

saxurebasa Tu produqtze. makroekonomikuri 

TvalsazrisiT, saerTaSoriso vizitorebis 

mier gaweuli xarjebi maspinZeli qveynis-

Tvis moiazreba, rogorc eqsporti, xolo 

vizitoris qveynisTvis importad miiCneva. 

gadaxdebis balansiT Semosuli turistebis 

danaxarjebi “turistul kreditad” iTvleba, 

xolo momsaxurebis balansiTa da danaxar-

jebiT turizmi sazRvrebs gareT moiazreba, 

rogorc “turistuli debiti.” bevri qvey-

nisaTvis turizmi warmoadgens ucxouri va-

lutis mozidvis ZiriTad wyaros, rac, Tavis 

mxriv, did rols asrulebs ekonomikur gan-

viTarebaSi, xels uwyobs samuSao adgilebis 

Seqmnasa da qveynis zogad ganviTarebas.  

garda saerTaSoriso turizmidan maspin-

Zel qveyanaSi Semosavlebisa, turizmi aseve 

saeqsporto Semosavals qmnis saerTaSoriso 

satransporto momsaxurebis saSualebiT. 

2013 wels am ukanasknelis saeqsporto Rire-

bulebam Seadgina 218 mlrd dolari, ramac 

saerTo turistuli saeqsporto Semosavlebi 

1.4 trilion dolaramde gazarda (1 trili-

oni evro), rac dReSi saSualod 3.8 miliard 

dolars (2.8 mlrd evro) Seadgens. 

saerTaSoriso turizmi (mogzauroba da 

transporti) Seadgens msoflio momsaxu-

rebis eqsportis 29%-s da mTliani sasa-

qonlo da momsaxurebis eqsportis 6%-s. 

msoflio eqsportis kategoriaTa CamonaT-

valSi turizms mexuTe adgili uWiravs saw-

vavis, qimikatebis, sakvebisa da saavtomo-

bilo produqciis Semdeg, xolo ganviTa-

rebad qveynebSi _ pirveli adgili. 

msoflios yvelaze moTxovnad turistul 

marSrutebze saerTaSoriso turistuli 

Semosvlebisa da danaxarjebis topaTeulSi 

mxolod mcire cvlilebebi dafiqsirda. 

2013 wels saerTaSoriso turistuli Se-

mosvlebisa da danaxarjebis topaTeulSi 

ori cvlileba dafiqsirda. Semosvlebis 

TvalsazrisiT, espaneTma (61 mln) reitingSi 

mesame pozicia daibruna, romelic 2010 wels 

CineTs (56 mln) dauTmo. tailandma turis-

tuli Semosvlebis TvalsazrisiT meaTe 

adgili daikava da 5 poziciiT maRla gadai-

nacvla, xolo turistuli SemosavlebiT 2 

poziciiT dawinaurda da meSvide poziciaze 

aRmoCnda. 

msoflios yvelaze moTxovnadi turis-

tuli marSrutebis reitingis Sedgenisas 

sasurvelia gaTvaliswinebul iqnes erTze 

meti maCvenebeli. saintereso faqtia, rom 

ori ZiriTadi turistuli indikatoris (sa-

erTaSoriso turistuli Semosvlebi da sa-

erTaSoriso turizmidan Semosuli Tanxebi) 

safuZvelze Sedgenili topaTeulebidan rva 

turistuli marSruti fiqsirdeba orive 

sareitingo CamonaTvalSi, miuxedavad imisa, 

rom gansxvavdeba rogorc im turistTa tipi, 

romelsac es marSrutebi moizidavs, aseve 

TiToeuli vizitisas TiToeuli RamiT maTi 

darCenis xangrZlivoba Tu danaxarjebis o-

denoba. saerTaSoriso turizmidan Semosav-

lebis  SemTxvevaSi  cvlilebebi fiqsirdeba  
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cxrili 2 

msoflios yvelaze moTxovnadi turistuli marSrutebi 

 

 

saerTaSoriso turistTa Semosvlebi saerTaSoriso turizmis Semosavlebi 

(1000) 
cvlilebebi (%).sabazro 

wili 
 

(%
) 
s
ab

a-
z
r
o
 w

il
i 

2010 2011 2012 2013 11/10 12/11 13/12 2013 2010 2011 2012 2013 2013 

evropa 
484,842 516,020 534,376 563,441 6,4 3,6 5,4 100 411,361 464,733 454,047 489,253 100 

Crdi-
loeT 
evropa 

62,654 64,480 65,088 68,862 2,9 0,9 5,8 12,2 59,353 66,323 67,631 74,210 14,3 

dasav-
leT 
evropa 

154,374 161,477 167,193 174,276 4,6 3,5 4,2 30,9 144,159 162,885 157,934 167,861 34,3 

cent-
raluri 

94,497 103,133 111,655 118,944 9,1 8,3 6,5 21,1 48,082 56,024 56,297 59,928 12,2 

 173,317 186,930 190,441 201,3 7,9 1,9 5,7 35,7 159,767 179,50 172,185 187,254 38,3 

  

ara marto vizitis pirobebis gaTvaliswine-

biT, aramed, garkveulwilad, masze aisaxeba 

valutis gadacvlis kursis meryeoba ame-

rikul dolarTan mimarTebaSi.  

tailandma ori safexuriT maRla aiwia 

saerTaSoriso turizmiT Semosavlebis rei-

tingSi da daikava me-7 pozicia, xolo me-10 

adgiliT Sevida topaTeulSi turistebis 

Semosvlis raodenobriv reitingSi, kerZod 

2013 wels tailandSi Semosuli turistebis 

ricxvi 19%-iT gaizarda da 27-milionian 

maCvenebels gautolda, xolo saerTaSori-

so turizmiT Semosavlebi gaizarda 23%-iT 

da 42 mlrd aSS dolari Seadgina. 

rac Seexeba germaniasa da did brita-

neTs, Semosvlebis reitingSi inarCuneben 

Zvel poziciebs da me-7 da me-8 adgilebs 

iyofen, xolo saerTaSoriso turizmiT Se-

mosavlebis reitingSi TiTo safexuriT daq-

veiTdnen da amJamad me-8 da me-9 poziciebs 

ikaveben. ruseTis federacia Semosvlebis 

reitingSi me-9 poziciaze gvevlineba, xolo 

CineTis ori administraciuli regioni _ ma-

kao da hongkongi saerTaSoriso turizmiT 

Semosavlebis reitingSi me-5 da me-10 ad-

gilebs ikaveben. 

  

daskvna 

saqarTveloSi turizmis ganviTarebis 

strategia eyrdnoba turizmis mdgradi gan-

viTarebis msoflioSi aRiarebul principebs, 

udavoa qveynis Semosavlebis zrdaSi misi di-

di potenciali, rogoricaa: mosaxleobis da-

saqmebis masStaburi SesaZlebloba; regiona-

luri ekonomikuri ganviTarebis donis gaTa-

nabrebis rezervebis arseboba, ekonomikis sxva 

dargebis ganviTarebis stimulireba da sxva. 

turizms dadebiTi zegavlenis moxdena SeuZ-

lia mxolod im SemTxvevaSi, Tu is qveyanaSi 

ganviTardeba kompleqsurad, rac niSnavs, rom 

turizmi qveyanaSi sxva dargebTan erTad da 

maT paralelurad unda ganviTardes.  
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ABSTRACT:  Tourism  in  is  one  of  the  leading  and  dynamic  field. Many  of  the  country's  economy with  tourism 

leading role in filling the state budget, gross domestic product and more job creation. Tourism influences on the fields 

of economy, such as transport, communications, construction, agriculture, industry, consumer goods and others. For 

one’s  fart  the  following  factors  influences on  the development of  tourism: demographic, natural‐geographic, socio‐

economic, historical, cultural, religious, political, legal and scientific‐technical. It is also important for the development 

of the tourism sector of the country's population living standards, the length of free time, an increase in the desire to 

accommodate with the needs of the cultural, economic, political stability and so forth. Thus, tourism acts as a catalyst 

for socio‐economic development. 
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АННОТАЦИЯ:  Туризм  является  одной  из  ведущих  и  динамически  развивающихся  областей  в  экономике 

многих  стран.  Туризму  принадлежит  ведущее  место  в  заполнении  государственного  бюджета  страны,  в 

создании  валового  внутреннего  продукта  и  дополнительных  рабочих  мест.  Со  своей  стороны,  развитию 

туризма содействуют такие факторы: природно‐географические условия, потенциал страны, культура, история, 

религия, экономика.  
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