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saqarTvelos turizmis sakanondeblo xarvezebi da 

maTi gamosworebis gzebi
marina metreveli, 
stu-s profesori

reziume

saqarTvelos mTavrobis mier turizmis dar-
gi, bolo 20 welia, ekonomikis ganviTarebis pri-
oritetul mimarTulebad aris gamocxadebuli. 
90-iani wlebis Semdgom periodSi bevri ram ga-
keTda dargis reabilitaciisa da rekonstruqci-
is kuTxiT. miuxedavad aSkara pozitiuri cvli-
lebebisa dRemde saqarTvelos turistuli po-
tencialis mxolod mcire nawilia gamoyeneuli 
da aTvisebuli. 

ZiriTad problemas romelic xels uSlis tu-
ristuli potencialis srulyofil realizacias 
aris dargis sakanonmdeblo bazis arasrulyo-
fileba. 

naSromis mizania gamoavlinos turizmis 
kanonebSi arsebuli xarvezebi da Camoayalibos 
maTi aRmofxvris praqtikuli mimarTulebebi. 

kvlevis amocanebs warmodgens: turizmis 
samarTlebriv-iuridiuli velis siviwrovesa 
da sakanonmdeblo bazis simwiresTan dakavSire-
buli problemebis warmoCena; saqarTveloSi tu-
rizmis ganviTarebis saxelmwifo politikisa da 
samarTlebrivi garemos gaumjobesebis aqtivo-
baTa ganxilva.

sakvanZo sityvebi: turizmis strategia, tu-
rizmis politika, turizmis industria, tu-
rizmis kanoni.

Legislative gaps of tourism in Georgia and
 solution ways

Summary
The Government of Georgia has declared tourism as the 

priority direction of economic development of the country 
for the last 20 years. After 90s, much has been done for re-
habilitation and reconstruction of the hereof field. Despite 
of evident positive changes, only the small part of the tour-
ist potential of Georgia has been used. The main problem, 
impeding realization of improvement of tourist potential, 
is named as imperfection of the respective legislative base.

The work aims to reveal the gaps existent in the cur-
rent laws on tourism and to develop practical directions for 
elimination thereof.

The tasks of the survey are: identification of the prob-
lems related to limited legal area on tourism and scarcity of 
the legislative base; consideration of activities directed to 
improvement of legal environ and state policy on develop-
ment of tourism in Georgia.

1990 ww-ebSi saqarTveloSi ganviTarebuli 
dramatuli ekonomikur-politikuri movlen-
ebis miuxedavad, turizmis mimarT interesi yo-
velTvis arsebobda, rac turizmis ganviTarebis 
efeqturi politikis Camoyalibebis interess 
warmoSobda. mecnier holis mosazreba srulad 
adasturebs am damokidebulebas ,,dargis marT-
vis ganxorcielebisTvis mTavroba irCevs im in-
strumentebsa da meqanizmebs, romlebic gamoi-
yeneba dargSi efeqturi politikis miznebis 
gasatareblad (Hall, C. M., 2011).

saqarTvelos turizmis ganviTarebis saxelm-
wifo politikis gatareba daiwyo 1997 wlidan, 
rodesac Seiqmna turizmis saxelmwifo depar-
tamenti, rogorc turizmSi saxelmwifo poli-
tikis gamtarebeli organo (1997 wlidan dRemde 
mas ramdenjerme Seecvala saxeli, magram misi 
funqcia igive darCa) da miRebul iqna „saqarT-
velos kanoni turizmisa da kurortebis Sesax-
eb“. kanoni mimarTuli iyo seqtorSi arsebuli 
liberalizaciis SenarCunebisa da investiciebis 
mxardaWeraze. mTavrobas unda Seesrulebina wa-
myvani roli turizmis ganviTarebis strategiis 
gansazRvraSi, romelSic srulad iqneboda gaT-
valiswinebuli ekonomikuri, ekologiuri, so-
cialuri da organizaciuli aspeqtebi. 

miRebuli kanonis moqmedebasTan dakavS-
irebuli iyo aranakleb mniSvnelovani gadawy-
vetileba kurortebisa da sakurorto adgileb-
is sanitaruli dacvis zonebis Sesaxeb kanonis 
miReba, rac 1998 wlis 20 marts ganxorcielda. 
orive kanons erTad turizmis ganviTarebis 
politika SesabamisobaSi unda moeyvana qveynis 
ganviTarebis politikasTan. amasTan, erovnuli 
da regionuli amocanebi  dominirebuli unda 
yofiliyo lokalur da seqtorul interesebze. 
kanonebis safuZvelze warmoqmnili regulire-
bis meqanizmebis moqmedebis Sedegad turistul 
industriaSi unda migveRo, tur-produqtis fa-
sisa da xarisxis iseTi Tanafardoba, romelic 
konkurentunarians gaxdida mas, upirveles yo-
vlisa, Sida bazarze. aseTi unda yofiliyo mi-
zanTan maqsimalurad daaxlovebis Sedegebi. 
miuxedavad dargis ganviTarebaSi ganxorciel-
ebuli masStaburi cvlilebebisa turizmis gan-
viTarebis politika arasrulyofili aRmoCnda. 
dasaxuli miznebis miRwevis done ki aradamak-
mayofilebeli. 
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aRniSnuli mdgomareobis gamosasworeblad 
2000 wels TASIS-is da 2008 wels amerikis savaW-
ro palatis daxmarebiT SemuSavebul iqna dargis 
ganviTarebasTan dakavSirebuli rekomendaciebi, 
romlebic sxvadasxva mizezebis gamo ar iqmna 
realizebuli. 2015 wels msoflio bankis reko-
mendaciebze dayrdnobiT, miRebul iqna „saqarT-
velos turizmis strategia 2015/2025“, romlis 
saxelmZRvanelo principebia (citata strategi-
idan): 

1. kerZo seqtoris wamyvani roli - turizmis 
ganviTareba sabazro tendenciebze dayrdnobiT, 
industriis TaosnobiTa da mTavrobasa da samo-
qalaqo sazogadoebasTan TanamSromlobiT unda 
moxdes. 

2. bazrebis prioritetulobis gansazRvra 
- saqarTvelos turizmis ganviTarebisa da mar-
ketingis strategia unda iyos orientirebuli 
iseTi miznobrivi bazrebis dainteresebasa da 
momsaxurebaze, romlebic Cadebuli investici-
idan yvelaze met amonagebs moitans.

3. mTeli mTavrobis CarTuloba - turizmis 
warmatebuli ganviTarebisTvis aucilebelia, 
rom am ZalisxmevaSi mTavrobis yvela samsaxuri 
monawileobdes, rogorc adgilobriv, aseve cen-
tralur doneze, saimigracio samsaxuriT daw-
yebuli ganaTlebiT, infrastruqturiTa da sa-
zogadoebrivi usafrTxoebiT damTavrebuli.

4. mTavrobis sruli CarTuloba - turizmis 
sferos warmatebuli ganviTareba saWiroebs 
mTavrobis yvela rgolis CarTulobas, rogorc 
adgilobriv, aseve centralur doneze, maT 
Soris, saimigracio, ganaTlebis, infrastruq-
turis, sazogadoebrivi usafrTxoebis samsax-
urebisa da sxva uwyebebis koordinacias.

5. mdgradoba - „erovnuli geografiuli sa-
zogadoebis“ (National Geographic Society) „geo-tu-
rizmis“ koncefciis gaTvaliswineba ganviTare-
bis procesSi. „geo-turizmi“ - mogzaurobis sax-
eobaa, romelic orinetirebulia daniSnulebis 
adgilis geografuli Taviseburebis SenarCune-
basa da dacvaze, maT Soris, garemos, esTetikis, 
kulturuli memkvidreobisa da adgilobrivi 
mosaxleobis keTildReobis xelSewyobaze.

6. saqarTvelos stumarmoyvareobis kul-
turis ganvrcoba momsaxurebis sferoze -tre-
ningebis, ganaTlebis xelSewyobisa da sazoga-
doebaSi turizmis mniSvnelobis Sesaxeb cno-
bierebis amaRlebis gziT.

turizmis cnobili mkvlevarebi dreji da 
jenkinsi aRniSnaven, turizmis dagegmvasa da 
politikaSi CarTuli samTavrobo, kerZo bizne-
sis da adgilobrivi Temebis monawileebi gan-
sxvavebulad regireben turizmis ganviTarebis 
parametrebsa da monawileTa urTierTobebis 
sakiTxebze (Dredge, D., & Jenkins, J. 2011). aRniS-
nuli mosazreba principebis doneze gaTval-

iswinebulia strategiaSi, magram mTlianobaSi 
zemoaRniSnuli principebi, rogorc Sinaarso-
brivad, aseve misgan gamomdinare dargis ganvi-
Tarebis prioritetuli mimarTulebebis Tval-
sazrisiT ver pasuxobs saqarTvelos turizmis 
ganviTarebis Tanamedrove gamowvevebs da grZel-
vadian periodSi misi ganviTarebis strategiul 
mimarTulebebs. mag., strategiis ZiriTad mux-
lebSi vxvdebiT iseT „prioritetul mimarTule-
bebs“, rogorebicaa: myari narCenebis gaum-
jobeseba; vizasTan dakavSirebuli moTxovnebis 
Semcireba; sakruizo lainerebis portebsa da 
navmisadgomebSi investireba, kerZo seqtori-
saTvis SeRavaTebis daweseba da sakruizo lai-
nerebis waxaliseba darCenis gaxangrZlivebis 
mizniT da a.S. garda imisa, rom gaugebaria ras 
gulisxmoben avtorebi prioritetebis Sinaars-
Si, aseve CamoTvlili ar ganekuTvneba turizmis 
erovnuli administraciis saqmianobis sferosa 
da prerogativas (aRniSnuli prioritetebi mie-
kuTvneba sxvadasxva saxelmwifo saagentoebis 
regulirebis sferoebs). dokumentSi mravladaa 
aseTi „uzustobani“ da admiministraciis yovel-
dRiuri saqmianobis grZelvadian prioritete-
bad warmoCenis mcdeloba. amdenad, saeWvoa rom 
aRniSnuli dokumentis pirobebSi turizmis seq-
toruli politika SesabamisobaSi movides qvey-
nis saerTo ganviTarebis politikasTan.1∗

samwuxarod saqarTveloSi turizmis dargis 
mecnieruli kvleva axali dawyebulia, gansa-
kuTrebiT dargis politikis mimarTulebiT. ami-
tom samecniero kvlevebis raodenoba, romlebic 
qveyanaSi dargis ganviTarebis politikasa da sa-
kanonmdeblo uzrunvelyofas exeba, Zalze Sez-
Rudulia. 

qveyanaSi dRes arsebuli saqarTvelos kanoni 
„turizmisa da kurortebis Sesaxeb“ miRebul 
iqna 1997 wels. rogorc zemoT aRvniSneT igi 
moZvelebuli da ver pasuxobs turizmis gan-
viTarebis axal gamowvevebs, zogierTi muxli 
ki, martivad rom vTvaT, ar muSaobs. kerZod, 
saqarTvelos kanons „turizmisa da kurortebis 
Sesaxeb“ ar aqvs preambula, sadac gansazRvru-
li unda iyos dargSi gasatarebeli saxelmwifo 
politikis principebi, mimarTuli saqarTve-
los erTiani turistuli bazris samarTlebrivi 
safuZvlebis  CamoyalibebisaTvis.2* 

moqmedi kanonis I Tavis me-2 muxli Sedgeba 

1. turizmis qartiis me-3 muxlis mixedviT, TiToeuli sax-
elmwifo movalea: b) Seufardos turizmis politika saerTo 
ganviTarebis politikas, romelic xorcieldeba adgilo-
briv, regionul, erovnul da saerTaSoriso doneze (aRi-
arebulia saqarTvelos parlamentis 1994 wlis 25 ianvris 
dadgenilebiT).

2. haagis deklaraciis danarTi, rekomendacia IV. 89-is mixed-
viT, mTavrobebma da parlamentebma ZiriTadi yuradReba 
unda dauTmon erovnul kanonmdeblobasa da saerTaSoriso 
iuridiuli dokumetebis gamoyenebas turizmis sferoSi.
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ZiriTadi cnebebis   ganmartebebisagan, romelic 
arasrulia da saWiroebs ganaxlebas.  arsebuli 
ganmartebebi moZvelebulia da Sinaarsobrivad  
dasaxvewia, agreTve  ganmartebebSi ar aris mrav-
ali sxva cneba, romelic turistuli industri-
is elementia da aRniSnul kanonSi gamoiyeneba. 

Tavi II. “saxelmwifo politikisa da saxelmwifo 
regulireba turizmis dargSi” me-51 muxli moi-
cavs dargis marTvis regionul organizaciebs. 
esenia:  regionuli (samxareo) sammarTveloebi, 
romelTa   struqtura da funqciebi ganisaz-
Rvreba am kanoniT,  turizmisa da kurortebis 
marTvis saxelmwifo  organos mier damtkice-
buli Sesabamisi debulebiT. unda aRniniSnos 
rom gauqmebulia regionuli sammarTveloebi. 
saqarTvelos ekonomikisa da mdgradi ganvi-
Tarebis saministros saxelmwifo saqveuwyebo   
dawesebulebis axali debulebiT dargis marTvis 
regionuli organizaciebia turizmis regionu-
li marTvis samsaxurebi, romelTa struqtura 
da funqciebi ganisazRvreba mxolod adminis-
traciis debulebiT da ara am kanoniT.

kanonidan amosaRebia me-6 da me-7 muxlebi, 
vinaidan gauqmebulia licenziebi turistuli 
da sakurorto sawarmoebisaTvis, aRar arsebobs 
standartizacia da sertifikacia. ar arsebobs 
turistuli   da   sakurorto   saqmianobis li-
cenzirebuli subieqtebis saxelmwifo reestri, 
romelsac awarmoebda dargis marTvis ufle-
bamosili organo.

me-11   muxli   moZvelebulia,   radgan  mux-
lis Canaweris mixedviT, turistuli   da   saku-
rorto momsaxureba SeiZleba ganxorcieldes 
xelSekrulebis, sagzuris da samarSruto wigna-
kis gareSe. samarSruto wignaki ki aRar gamoi-
yeneba 2000 wlis Semdeg.

me-17 muxlis me-2 qvepunqtis Canaweris mixed-
viT licenzirebis Sesaxeb saqarTvelos kanonis 
amoqmedebamde am kanonis me-7 da me-8 muxlebiT 
gaTvaliswinebuli urTierTobebi unda mowes-
rigdes saqarTvelos turizmisa da kurortebis 
saxelmwifo departamentis mier damtkicebu-
li Sesabamisi debulebis mixedviT”. gasaTval-
iswinebelia, rom 2010 wlidan zemoaRniSnul 
organizacias ewodeba turizmis erovnuli ad-
ministracia, xolo me-8   muxli   amoRebul   
iqna kanonidan 2011 wlis 24 noembers. aRniSnuli 
uzustobebi da kanonis muxlebis Seusabamoba 
Tanamdedrove gamowvevebTan, naTels xdis rom 
igi saWiroa ganaxldes da harmonizebaSi movides 
evrokavSiris kanonmdeblobasTan.

saqarTvelos kanoni „kurortebisa da saku-
rorto adgilebis sanitariuli dacvis zonebis 
Sesaxeb“ miRebul iqna 1998 wels. kanonis regu-
lirebis sferos warmoadgens saqarTvelos ku-
rortebsa da sakurorto adgilebSi sawarmoTa 
ganTavsebis, samewarmeo saqmianobis, bunebrivi 

samkurnalo resursebiT sargeblobisa da mosax-
leobis gansaxlebis aucilebel pirobebis gan-
sazRvra. kanonis miRebis mizania bunebrivi sam-
kurnalo resursebis Tvisebebis SenarCuneba da 
maTi dabinZurebis, gafuWebisa da gamofitvisa-
gan dacvis mizniT sanitariuli dacvis zonebis 
dadgena. 

aRniSnul kanonSi 2006 wels Sevida cvlilebe-
bi kurortebze sakanalizacio sistemis  dapro-
eqtebaa da eqspluataciasTan dakavSirebiT, 
xolo 2011miRebuli cvlilebebiT ganisazRvra 
adgilobrivi TviTmarTvelobis ufleba-mov-
aleobebi sanitariuli dacvis zonebis sazRvre-
bis dadgenas, daproetebasa da damtkicebasTan 
dakavSirebiT. aseve, saqarTvelos turizmis 
erovnuli administraciis mier Tavisi kompeten-
ciis farglebSi, adgilobrivi TviTmmarTvelo-
bis organoebTan SeTanxmebiT, am kanoniT gaT-
valiswinebul sakiTxebze rekomendaciebis gace-
masa da gasatarebel RonisZiebaTa koordinaciis 
ganxorcielebasTan dakavSirebiT. 

saqarTvelos turizmis sakanonmdeblo bazis 
srulyofis mizniT, 2011 wels daiwyo da 2013  
wlis martis TveSi dasrulda evrokavSiris 
proeqti „Tviningi“, romelic miznad isaxavda 
saqarTvelos turizmis sakanonmdeblo bazis 
gaumjobesebas. avstriulma konsaltingurma 
kompaniam 2013 wels SeimuSava rekomendacie-
bi dargis sakanonmdeblo bazis ganaxlebasTan 
dakavSirebiT, rac gulisxmobda saqarTvelos   
kanonis „turizmisa  da kurortebis Sesaxeb“ 
da saqarTvelos kanonis „kurortebisa da saku-
rorto  adgilebis sanitaruli zonebis dacvis   
Sesaxeb“ gaerTianebas da axali saqarTvelos 
kanonis „turizmis Sesaxeb“ Seqmnas. dRemde 
aRniSnul kanonTan dakavSirebiT saqmianoba ar 
dawyebula. Tu gaviTvaliswinebT msoflioSi 
mimdinare movlenebis  ganviTarebis siswrafesa 
da mravalferovnebas, gasagebi iqneba rom 2013 
wels miRebuli rekomendaciebi, romlis Se-
muSavebisTvis evrokavSirma 900 000 evro dax-
arja, saTanadod veRar iqneba gamoyenebuli. 

turizmis ganviTarebis saxelmwifo politika 
orientirebuli unda iyos qarTuli turistuli 
produqtisaTvis globalur bazarze konkuren-
ciuli upiratesobis Seqmnaze. 

2014 wels saqarTveloSi ucxoel turistTa 
raodenobam 5,515,559 adamians miaRwia. wina wel-
Tan SedarebiT qveyanaSi turistTa raodenoba 2 
%-iT gaizarda, magram Tu sabaziso wlad 2010 
wels aviRebT, vnaxavT, rom TiTqmis 2,5-jer 
aris gazrdili (diagrama 1.).
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diagrama 1.

saerTaSoriso Semosvlebi 2010-2014

wyaro: statistikis erovnuli samsaxuri

amasTan erTad, aRsaniSnavia, rom 2012 wlidan 
turistTa raodenobis zrdis tempis Semcireba 
ganapiroba msoflioSi mimdinare ekonomikurma 
da politikurma procesebma, magram Cveni azriT 
masze aseve didi gavlena moaxdina qveyanaSi tu-
rizmis politikis araracionalurma da araTan-
mimdevrulma ganxorcielebam.

ucxoeli vizitorebis danaxarjebs qveya-
naSi didi gavlena aqvs saqarTvelos sagadam-
delo balanze. saqarTvelos erovnuli bankis 
monacemebiT, daaxloebiT 59% qveynis momsax-
urebis eqsportis Semosavlebidan turizmze 
modis (transporti - 32%, sxva - 9%). 2014 wels 
Semosavali ucxouri turizmidan Seadgenda 
1.79 miliar aSS dolars (zrda 4%) (cxrili 1.), 
xolo 2014 wels saqarTvelos moqalaqeebis da-
naxarjebma ucxour turizmze - 0.30 mlrd aSS 
dolari Seadgina. Sedegad, ucxouri turizmis 
balansi saqarTveloSi Seadgenda 1.49 mlrd aSS 
dolari (zrda 4%). 

cxrili 1.
Semosavlebi saerTaSoriso turizmidan 2010-

2014
2010 2011 2012 2013 2014 2013-2014

ც ვ ლ ი ლ ე ბ ა 
%-ში

sul 659,245 994,909 1.410.902 1.719.700 1.787,140 3,9

maT Soris:

I kvar-
tali

100,685 163,990 235,931 302,818 315,461 4,2

II 
kvar-
tali

136,565 222,250 330,827 426,524 429,690 0,7

III 
kvar-
tali

231,913 326,569 487,721 604,202 649,775 7,5

IV 
kvar-
tali

190,081 242,100 356,423 386,156 392,214 1,69

wyaro: saqarTvelos erovnuli banki

diagrama 1. da cxrili 1.-is mixedviT 2010 
wlidan 2014 wlamde turizmidan Semosvlebi 
gazrdilia 271%-iT, xolo Semosavlebi gaiz-
arda 261%-T. saqarTvelosTvis, rogorc mcire 
teritoriisa da unikaluri istoriuli da bune-
brivi resursebis mqone qveynisTvis prioritet-

ulia turistTa raodenobis Semcireba da Se-
mosavlebis zrda. swored aseTi principiT unda 
SeirCes miznobrivi turistuli bazrebi da ganx-
orcieldes turistuli produqtis sareklamo 
kampania da Sesabamisad, win wawevis RonisZiebe-
bi. aRniSnuli empiriuli monacemebis analizis 
safuZvelze SeiZleba iTqvas, rom sareklamo 
politika saWiroebs gadaxedvas. gansakuTre-
biT im fonze, rom turizmis erovnuli admin-
istraciis ZiriTadi saqmianoba mimarTulia, ara 
dargis politikis warmarTvaze, aramed qarTuli 
turistuli produqtis ucxoeTSi reklamasa da 
win wawevis RonisZiebebze (rac unda Seasrulos 
marketingulma kompaniam). aRniSnuli damamt-
kiceblad SeiZleba moviyvanoT administraciis 
biujeti, sadac daaxloebiT, bolo 10 wlis gan-
mavlobaSi 90%-ze meti saxelmwifo xazinidan 
swored marketinguli RonisZiebebis gansaxor-
cileblad aris gamoyofili. ara da turizmis 
erovnuli administracia Tavisi funqciiTa da 
saqmianobiT upirveles yovlisa, unda emsaxure-
bodes dargis prioritetebis gansazRvrasa da 
am prioritetebTan dakavSirebuli saxelmwifo 
politikis ganxorcielebas (moZvelebuli kan-
onisa da dargis maregulirebeli aqtebis ga-
naxlebas, regionebisa da mTlianad erovnuli 
strategiis SemuSavebas, dargis monawileebis 
stimulirebasa da dacvas da a.S.).  

turizmis ganviTarebis swori politikis 
safuZvelze, Sida bazarze unda gaizardos er-
Toblivi moTxovna tur-produqtze (romelic 
aamaRlebs tur-produqtisa da turistuli 
momsaxurebis xarisxs da gaxdis mas konkuren-
tuls Siga bazarze).3* saqarTvelos turistu-
li industriis ganviTareba Tavis mxriv gaaum-
jobesebs turistuli produqtis warmoebis 
teqnologias (satransporto industria, gzebi, 
komunikaciebi, momsaxurebis standartebi, gan-
Tavsebis saSualebebis gadanawileba da gamrav-
alferovneba, turistul marSrutebze sveli 
wertilebi, piqtogramebi da a.S.), rac Camo-
ayalibebs konkurenciul upiratesobebs saer-
TaSoriso bazarze.  

qveyanaSi Siga turizmis ganviTareba dadebiT 
zegavlenas axdens, rogorc qveynis ekonomikaze, 
aseve socialur-kulturul sferosa da eko-
logiaze. igi iwvevs qveynis SigniT ekonomikuri 
aqtivobis stimulirebas, Semosavlebis gadan-
awilebas da xels uwyobs regionebis ekonomi-
kuri ganviTarebis donis gaTanabrebas. qveya-
naSi Siga turizmis ganviTareba xels Seuwyobs 

3 * haagis deklaracis turizmis Sesaxeb, rekomendacia I., 
daskvna 10-is mixedviT, Siga turizmis ganviTareba xels 
uwyobs sabazo turistuli infrastruqturis Seqmnasa 
da specialistebis momzadebas, rac qveynebs daexmareba 
turizmis saerTaSoriso turistul industriaSi CarTv-
asa da ganviTarebaSi.
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maRalmTiani regionebis turistuli potencia-
lis SenarCunebas; Seamcirebs ucxouri valu-
tis qveynidan gadinebas  da qarTuli valutis 
laris kursis vardnas SezRudavs. igi Seqmnis 
winapirobas, saerTaSoriso turizmis erT-er-
Ti mimarTulebis, Semomyvani turizmis saTan-
ado resursebis mobilizebisa da momsaxurebis 
standartebis amaRlebisTvis. es iqneba bunebri-
vi da mdgradi svla turizmis ganviTarebis erTi 
etapidan meoreze.

saqarTvelos turistuli produqtis, ro-
gorc Sida, aseve gare bazarze gatanisa da 
damkvidrebisaTvis, upirveles yovlisa, saWi-
roa Seiqmnas Sesabamisi infrastruqtura da 
SemuSavdes swori, Tanmimdevruli sareklamo 
politika, romlisTvisac SerCeul unda iqnas 
miznobrivi bazrebi. 

daskvna

aRsaniSnavia rom sakmarisi ar aris aRniSnul 
kanonebSi cvlilebebis Setana, isini saWiroeben 
gaerTianebas da axali saqarTvelos kanoni ,,tu-
rizmis Sesaxeb“ miRebas, romlis ZiriTad princ-
ipebsa da muxlebTan dakavSirebiT warmodgenili 
gvaqvs rekomendaciebi. 

zemoaRniSnuli rekomendaciebis srulyofili 
implimentaciis mizniT,  qveyanaSi swori poli-
tikis ganxorcielebis pirveli rigis amocanebia: 
turizmis sakanonmdeblo uzrunvelyofa da misi 
evrokavSiris kanonmdeblobasTan harmonizacia. 
turizmis Sesaxeb kanonis safuZvelze unda Se-
muSavdes ganviTarebis moklevadiani dagrZel-
vadini strategia, romelic TanxvedraSi iqneba 
qveynis ekonomikis ganviTarebis prioritetul 
mimarTulebebTan (saqarTvelos ekonomikis gan-
viTarebis grZelvadiani koncefciidan gamomdi-
nare) Semaferxebeli faqtorebisa da krizisuli 
situaciebis gaTvaliswinebiT. rekomendaciebis 
gaTvaliswineba da maTi ganxorcieleba SesaZle-
bels gaxdis racionalurad iqnas gamoyenebuli 
qveynis materialuri, bunebrivi, kulturuli da 
adamianuri resursi. amave dros sazogadoebriv 
RirebulebaTa dacvis kuTxiT mogvecema saSu-
aleba aviciloT interesTa konfliqtebi rom-
lebic SesaZlebelia Camoyalibdes adgilobriv 
mosaxleobasa da turistuli sawarmoebis saqmi-
anobas Soris.

saxelmwifos mxridan turistuli sawarmoeb-
is mxardaWera (romelic Cvens mier SeTavaze-
bul rekomendaciebSia gaTvaliswinebuli) unda 
xorcieldebodes socialuri pasuxismgeblo-
bis sakiTxebis maqsimaluri gaTvaliswinebiTa 
da momsaxurebis saerTaSoriso standartebis 
dacvis safuZvelze, aseTi midgoma saSualebas 
mogvcems turizmi qveynis ekonomikis erT-erT 
wamyvan dargad gadavaqcioT.
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